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Impact of ‘Blue Planet’ (2017) on consumers, 
pressure on business to respond



Remove: Straw-free Cruising…..
 Since the end of July 2018, Norwegian Cruise Line Holdings has eliminated 

single-use plastic straws across its fleet of 26 ships. The company will also 
ban single-use plastic straws at its two island destinations, Great Stirrup Cay 
and Harvest Caye, in the Bahamas and Belize respectively. The firm said the 
changes would help it get rid of more than 50 million straws across its fleet 
every year.

 Seabourn: has stopped using plastic lids on disposable coffee cups, while 
plastic straws are only available upon request (lids also can be requested). It 
plans to eventually eliminate single-use plastics across its cruise  fleet.

 Azamara Club Cruises: Plastic straws are no longer provided unless 
especially requested. The line plans to eventually ban all single-use plastics --
an initiative spearheaded by its parent company, Royal Caribbean Cruises.

 P&O Cruises Australia: Carnival's sister brand, P&O Cruises, also has 
removed plastic straws from its Australia-based ships.

 American Airlines no longer offers passengers plastic straws and ‘swizzle’
sticks on their aircrafts or in their lounges. Instead, the airline will use 
biodegradable straws and wooden stir sticks
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Myanmar examples
KFC in Myanmar only offered straws on request. 



Incentivise reusable cup use
 Pret a Manger UK (coffee and sandwich shops)

 50p (900 kyats) discount for all customers bringing 
own cup (about 15-20% of cost of drink)

 Doubling the discount from 25p -> 50p resulted in 
10x more reuse 
 (But in their US stores it’s only 10c!  That can’t 

work)
 4million disposable cups saved per year

 Starbucks – 5p charge per cup – not very effective



Refillable/reusable water bottles



Coca Cola: Business case for re-use

Universal reusable 
packaging across Coca-
Cola brands: 7% of all 
Coca-Cola products sold 
in Latin America are 
reusable PET bottles, 
seeking to significantly 
scale up this percentage. 
Currently represents 27% 
of Coca Cola’s sales.



Reusable bottles for fizzy drinks



Reusable packaging for consumer goods
• Loop partners include Terracycle, Carrefour, Procter & 

Gamble, Nestlé, PepsiCo, Unilever, Mars, Clorox, Coca-Cola, 
Mondelēz, Danone and a dozen or so smaller brands. 
European retailer Carrefour, logistics company UPS and 
resource management company Suez are also engaged in the 
system.

• Loop service launched in May 2019 in Paris and New York 
regions

• Initially, about 300 products will be available in durable, 
reusable containers, many created especially for Loop.

• Users put down a deposit for each product on the 
Loop website, which is then refunded when the empty 
packaging is returned. 

• Products are delivered to homes in reusable glass and metal 
bottles and shipped in a Loop bag. 

• Once the products are finished, partner carrier Colisweb picks 
up the empty packaging for Loop to clean and reuse, the 
release says.

http://www.maboutiqueloop.fr/


Reusable home delivery/take away
Dabba Drop: UK
Ready-made meal service 
using reusable packaging
DabbaDrop is inspired by the 
century-old lunch delivery 
and return system in Mumbai, 
where more than 200,000 
meals are delivered each day 
in tiffin boxes (Dabba), which 
are then collected, washed, 
and returned empty to 
households and restaurants 
in the evening. 
Similarly, DabbaDrop
transports ready-made meals 
to the doorstep in reusable 
packaging, according to the 
original Indian tiffin box 
design.



Change materials: Styrofoam to cardboard

 1989: McDonald’s switched hamburger 
‘clamshell’ packaging from non-
recyclable Styrofoam to recyclable 
paper wraps and cardboard boxes
under pressure from environmentalists

 In 2018 it (finally) decided to get rid of 
Styrofoam cups for cold drinks



Packaging: Drop plastic wrapping, bring back 
banana leaves! 
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https://www.straitstimes.com/asia/se-asia/vietnam-supermarkets-
to-use-banana-leaves-instead-of-plastic-bags

“Positive impact on our 
environment + reducing plastic 
from commercial level...”

Replacing plastic 
packaging, banana leaves 
are easily accessible in 
Southeast Asia, and unlike 
plastic do not leave any 
toxins or irritants!

“This is only the beginning.” Three of the biggest supermarket chains in Vietnam, Lotte Market, Big C, 
and Saigon Co-op, have begun using banana leaves instead of plastic to 
wrap vegetables in stores

https://www.straitstimes.com/asia/se-asia/vietnam-supermarkets-to-use-banana-leaves-instead-of-plastic-bags


Products made of different materials: 
Bamboo toothbrushes

 A billion toothbrushes are thrown away each 
year in the USA, most of them plastic
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According to a 2012 World Bank report, solid waste generated in Myanmar

was 5,616 tons per day—0.44 kilograms per person. By 2025 the report

forecast that number to reach 0.85 kilograms, driven by an increase in

consumption and urban population growth, and a lack of effective waste

treatment.

The stalks are cut into lengths and washed in the village, and 
then sent to the Energize Myanmar office where they are 
sanded, washed, boiled and sun-dried. Bunched in 10 for 
10,000 kyats and with a little bamboo cleaning brush, Palü
straws are stocked at Union bar. Customers of Blind Tiger, 
Mandalay Mee-Shay, Yangon Bakehouse, Inle Sanctuary 
and Chin Café in Kachin State among other venues will also 
come across them. Can be re-used 15 times.

Myanmar example – Palu bamboo straws



Myanmar example: biodegradable plates

.

“After learning how to create products using banana leaves, Min Kyaw Zin worked 
to scale up and adapt them to replace plastic and Styrofoam use. Today, he creates 
biodegradable goods and packing made from betel farm by-products, and is 
helping to reduce plastic use in Myanmar.”



Collective Action: UK Plastics Pact
 UK was 1st in a global network of pacts, enabled 

by Ellen MacArthur Foundation's New Plastics 
Economy initiative.  Now also France and Chile

 UK Pact brings together entire plastics packaging 
value chain. Originally 42 members, now 127 
signatories
 food and drinks and consumer goods companies 

including supermarkets, producers etc
 waste management firms
 local authorities
 universities 
 SMEs 

https://newplasticseconomy.org/


Collective Action: UK Plastics Pact
Common vision and four main commitments for 2025

 eliminating unnecessary single-use packaging through 
redesign; 

 making all plastic packaging 100% reusable, recyclable 
or compostable; 

 achieving recycling and composting rates of 70% or 
more for packaging, and 

 including 30% recycled content across all packaging.
 Signatories are also required to:

 remove polystyrene and PVC from all products by end of 
2020. 

 remove non-detectable black plastics from 100% of their 
packaging by the end of 2019 .

The supermarket’s Macaroni Cheese and 
Spaghetti Bolognese lines will be in an innovative 
fibre based tray with a purpose made coating, 
replacing the normal black plastic. With a 
cardboard like feel, the cream coloured tray is 
made of wood which is Forest Stewardship 
Council certified.



UK Pact: focus on problem plastics
Secondary list of 19 items to be “actively investigated” by 
members, with an aim in place to either avoid, re-design, 
reuse, recycle or compost them by 2025.
 plastic bags
 plastic film packaging
 secondary wrapping around multi-packs 
 multi-pack rings
 vegetable and fruit bags,
 PVC cling film
 plastic bottle tops and caps
 single-use bottles
 non-recyclable coloured plastics
 fruit and vegetable punnets
 internal plastic trays
 single-use plastic cups 
 lids 
 teabags

Focus  on 8 items to be eliminated by 2020 

• cotton buds with plastic stems*

• straws*

• stirrers*

• plastic cutlery

• disposable plastic plates and bowls

• all polystyrene packaging

• oxo-degradables (e.g. bags that turn into 

microplastics)

• PVC packaging

www.circularonline.co.uk/wp-content/uploads/2019/06/WRAP-Problematic-single-use-plastic-materials_REPORT.pdf

* Now banned by UK 
Government from April 
2020

http://www.circularonline.co.uk/wp-content/uploads/2019/06/WRAP-Problematic-single-use-plastic-materials_REPORT.pdf


Annual Reporting on Progress
Vision 1: Eliminating unnecessary single-use packaging through redesign
 Since April 2018…
 M&S has replaced plastic cutlery and straws in cafes with FSC-certified wood and 

paper alternatives.
 Waitrose has committed to stop selling plastic cutlery by the end of 2019.
 Morrisons has removed plastic straws from shelves and cafes, and switched plastic 

produce bags for paper alternatives.
 Tesco, Asda and Aldi have replaced polystyrene pizza bases with cardboard 

alternatives, mitigating the production of 700 tonnes of non-recyclable material 
collectively.

 Sainsbury’s, Tesco, Waitrose, M&S and Morrisons have all begun trialling, or have 
scaled up, their loose fruit and vegetable offerings.

 Ocado has removed polystyrene and PVC from 100% of its own-brand packaging lines.
 P&G has reduced the number of dosers on Ariel Liquid bottles, in a move which will 

save 51 tonnes of plastic annually, and removed plastic handles from its large 
cardboard boxes of Fabric Care.

 Lucozade Ribena Suntory (LRS) has committed to removing plastic straws from all of 
its Ribena cartons and has begun investigating plastic-free alternatives.

 Lakeland has stopped selling plastics straws, cutlery and cups.

www.wrap.org.uk/sites/files/wrap/The-UK-Plastics-Pact-
Member-progress-report-May-2019_0.pdf

Four main commitments for 2025
1. eliminating unnecessary single-use 

packaging through redesign; 
2. making all plastic packaging 100% 

reusable, recyclable or compostable; 
3. achieving recycling and composting 

rates of 70% or more for packaging, 
and 

4. including 30% recycled content across 
all packaging.

https://www.edie.net/news/5/M-S-to-phase-out-plastic-cutlery-and-straws-in-caf-s/
https://www.edie.net/news/5/Aldi-switches-to-100--recyclable-pizza-discs/
http://www.wrap.org.uk/sites/files/wrap/The-UK-Plastics-Pact-Member-progress-report-May-2019_0.pdf


Consumer pressure still needed
 June 2019 Survey by 
‘Which?’ (UK consumers 
association)



Accountability is 
still important……



www.mcrb.org.mm myanmar.responsible.
business


